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[bookmark: _Toc228347863]How to Use This Handbook


	📖  A practical, copy-paste-ready library of AI prompts for every stage of your blogging journey



This handbook gives you a powerful collection of AI prompts — carefully crafted to help you build, grow, and monetise your blog and personal brand. Each prompt is designed to work with any modern AI assistant (Claude, ChatGPT, Gemini, and others).

[bookmark: _Toc228347864]The Prompt Formula
Great prompts share a consistent structure. Think of each prompt as a mini-brief:
1. Role — tell the AI who it is (e.g. 'You are a brand strategist...')
1. Context — share your niche, audience, and goals
1. Task — be specific about exactly what you need
1. Format — specify the output (list, paragraph, table, headline options, etc.)
1. Tone — describe your brand voice (warm, witty, authoritative, etc.)

[bookmark: _Toc228347865]Placeholders
Throughout this handbook, you will find words in [SQUARE BRACKETS]. Replace these with your own details before using the prompt. For example:
[YOUR NICHE]  →  sustainable living
[TARGET AUDIENCE]  →  eco-conscious women aged 28–45

[bookmark: _Toc228347866]How to Get the Best Results
1. Paste the prompt exactly, then add your specific details below it.
1. If the output is not quite right, ask the AI to 'refine', 'shorten', or 'make it more conversational'.
1. Save your best outputs — they become the foundation of your brand voice guide.
1. Use multiple prompts together to build a complete piece of content.
1. Revisit these prompts regularly as your brand evolves.




[bookmark: _Toc228347867]Chapter 1: Brand Foundation


	🏛️  Define who you are, who you serve, and why your voice matters



Before you write a single blog post, your brand needs a solid foundation. These prompts help you clarify your niche, articulate your unique value, and build the core elements of a distinctive voice.

[bookmark: _Toc228347868]1.1 — Define Your Niche
	✦  NICHE CLARITY PROMPT

	You are a brand strategist specialising in personal brands and content creators. I want to build a blog around [YOUR BROAD TOPIC AREA]. My background includes [YOUR EXPERIENCE/SKILLS]. I care deeply about [YOUR VALUES OR PASSIONS]. My dream readers are [WHO YOU WANT TO REACH]. Help me identify 3 specific, differentiated niches I could own within this space. For each niche, describe: (1) the core audience, (2) the content focus, (3) why there is a gap in the market, and (4) a compelling blog name concept.



	Pro Tip: Be honest about your passions and experience — the AI will surface niches that are authentic to you, not just trending topics.




[bookmark: _Toc228347869]1.2 — Identify Your Ideal Reader
	✦  AUDIENCE PERSONA PROMPT

	Create a detailed reader persona for my blog about [YOUR NICHE]. My ideal reader is roughly [AGE RANGE], interested in [INTERESTS], and struggles with [MAIN PAIN POINTS]. Give me a full persona including: name, age, occupation, daily routine, biggest goals, top frustrations, where they spend time online, what content they currently consume, and what is missing from that content. Make this persona feel like a real person I could have coffee with.



	Pro Tip: Print this persona and put it above your desk. Every piece of content you create should speak directly to this person.




[bookmark: _Toc228347870]1.3 — Brand Voice & Tone
	✦  BRAND VOICE GUIDE PROMPT

	I am building a personal brand blog called [BLOG NAME] in the [NICHE] space. My personality can be described as [3-5 ADJECTIVES, e.g. warm, witty, direct, curious]. I want my readers to feel [DESIRED EMOTION] after reading my content. Please create a Brand Voice Guide with the following sections: (1) Core personality traits, (2) Tone on a sliding scale (formal↔casual, serious↔playful, authoritative↔approachable), (3) Words and phrases I should use often, (4) Words and phrases to avoid, (5) Three example sentences that perfectly capture my brand voice.



	Pro Tip: Once created, paste these sentences at the top of every AI prompt you use — it will keep your content consistent across platforms.




[bookmark: _Toc228347871]1.4 — Unique Value Proposition
	✦  BRAND POSITIONING STATEMENT PROMPT

	Help me write a crisp Brand Positioning Statement for my blog. Here are my details: Blog name: [NAME]. Niche: [NICHE]. Target reader: [AUDIENCE]. Main benefit I offer: [WHAT TRANSFORMATION OR VALUE YOU DELIVER]. Why I am different from other blogs in this space: [YOUR DIFFERENTIATOR]. Write 3 versions of a positioning statement in this format: 'For [audience] who [pain point or desire], [Blog Name] is the [category] that [unique benefit] because [proof or reason to believe].'



	Pro Tip: Use the best version as your bio on social media, your About page, and your email footer.




[bookmark: _Toc228347872]1.5 — Blog Tagline & Name Ideas
	✦  TAGLINE GENERATOR PROMPT

	I need a memorable tagline for my blog called [BLOG NAME] in the [NICHE] space. My brand voice is [VOICE DESCRIPTORS]. My readers' biggest desire is [ASPIRATION]. Generate 10 tagline options ranging from: 2 aspirational, 2 witty, 2 direct/practical, 2 curiosity-driven, and 2 that use wordplay or alliteration. After the list, recommend the top 2 and explain why they work.



	Pro Tip: Test your top taglines with 5 real people from your target audience before committing — reactions in the first 3 seconds tell you everything.








[bookmark: _Toc228347873]Chapter 2: Content Strategy


	🗺️  Build a content engine that serves your audience and fuels your growth



A great blog is not a collection of random posts — it is a strategic body of work. These prompts help you build content pillars, plan your editorial calendar, and ensure every post serves a purpose.

[bookmark: _Toc228347874]2.1 — Content Pillars
	✦  CONTENT PILLARS PROMPT

	I run a blog called [BLOG NAME] in the [NICHE] space, targeting [TARGET AUDIENCE]. My brand voice is [VOICE]. Help me define 4-5 content pillars (core themes I will write about consistently). For each pillar, provide: (1) a pillar name and one-sentence description, (2) 5 sample post titles, (3) the primary reader emotion or need it addresses, and (4) how it connects to my overall brand goal of [YOUR GOAL, e.g. building an audience, selling a course, etc.].



	Pro Tip: Your pillars should cover the full reader journey: awareness, education, inspiration, and action.




[bookmark: _Toc228347875]2.2 — Three Months of Topic Ideas
	✦  EDITORIAL CALENDAR PROMPT

	I am a blogger in the [NICHE] space publishing [FREQUENCY, e.g. once a week]. My 5 content pillars are: [LIST PILLARS]. My target reader is [AUDIENCE]. Generate a 12-week editorial calendar with one post per week. For each week include: (1) post title, (2) the content pillar it belongs to, (3) a one-sentence description of what the post covers, (4) the primary reader takeaway, and (5) a suggested call to action at the end of the post. Balance the pillars across the 12 weeks and include a mix of evergreen and timely topics.



	Pro Tip: Export this into a spreadsheet or Notion database to track your content production pipeline.




[bookmark: _Toc228347876]2.3 — Evergreen vs. Trend Content Mix
	✦  CONTENT MIX STRATEGY PROMPT

	I write a blog about [NICHE]. Help me create an ideal content mix strategy. Suggest: (1) the right percentage split between evergreen posts (long-term traffic) and timely/trend posts (short-term spikes) for my niche, (2) examples of 5 evergreen post formats that work in [NICHE], (3) how to spot trends early in my niche using free tools, (4) how to repurpose a timely post into evergreen content once the trend fades. Present this as a practical system I can use each month.



	Pro Tip: Evergreen content is the backbone of a sustainable blog — aim for at least 70% of your content to have a 2+ year shelf life.




[bookmark: _Toc228347877]2.4 — Competitor & Gap Analysis
	✦  GAP ANALYSIS PROMPT

	I am entering the [NICHE] blogging space. The main blogs my readers currently follow include [LIST 2-3 COMPETITOR BLOGS IF KNOWN, or describe their style]. Based on what you know about this niche, help me identify: (1) topics that are underserved or approached in an outdated way, (2) content formats that are rare in this space but would resonate with the audience, (3) tones or perspectives that are missing (e.g. humour, a beginner's lens, a global perspective), (4) 10 post ideas that fill these gaps and would allow me to own a differentiated position.



	Pro Tip: The best opportunity is not to compete where everyone already is — it is to plant your flag in an unexplored corner of the niche.




[bookmark: _Toc228347878]2.5 — Content Repurposing Plan
	✦  REPURPOSING SYSTEM PROMPT

	I write long-form blog posts about [NICHE] and want to maximise every piece of content I create. Take this blog post concept: '[POST TITLE OR BRIEF DESCRIPTION]'. Create a full repurposing plan that turns this one post into content for: (1) Instagram carousel (5 slides outline), (2) LinkedIn post (professional angle), (3) Short-form video script (under 60 seconds), (4) Email newsletter intro paragraph, (5) Pinterest pin description, (6) Twitter/X thread (5-7 tweets). Include the key hook or angle for each platform.



	Pro Tip: Write the blog post first, then repurpose. Never let repurposing drive your content — quality long-form is always the source of truth.








[bookmark: _Toc228347879]Chapter 3: Writing Compelling Blog Posts


	✍️  From blank page to polished post — prompts for every stage of the writing process



Writing is where most bloggers get stuck. These prompts take you from a rough idea all the way to a fully edited, reader-ready post — without the overwhelm.

[bookmark: _Toc228347880]3.1 — Blog Post Outlines
	✦  POST OUTLINE PROMPT

	You are an expert content strategist and blogger in the [NICHE] space. I want to write a blog post titled '[POST TITLE]' for my target reader: [AUDIENCE DESCRIPTION]. Create a detailed outline with: (1) a compelling hook or opening scenario, (2) 4-6 main sections with H2 headings, (3) 2-3 sub-points per section, (4) a conclusion with a strong call to action, (5) a note on the primary keyword to target for SEO. The post should be approximately [WORD COUNT] words. My brand voice is [VOICE].



	Pro Tip: A strong outline is 80% of the work. Do not start writing until the structure feels right.




[bookmark: _Toc228347881]3.2 — Hook & Opening Paragraphs
	✦  HOOK GENERATOR PROMPT

	Write 5 different opening hooks for a blog post titled '[POST TITLE]' targeting [AUDIENCE]. Each hook should use a different technique: (1) a provocative question, (2) a surprising statistic or fact, (3) a relatable story or scenario, (4) a bold or counterintuitive statement, (5) a vivid sensory description. My brand voice is [VOICE DESCRIPTORS]. Each hook should be 2-4 sentences maximum and make the reader desperate to keep reading.



	Pro Tip: Read each hook aloud. If you would not say it in conversation, do not publish it.




[bookmark: _Toc228347882]3.3 — Full Post Draft
	✦  POST DRAFT PROMPT

	You are writing a blog post for [BLOG NAME], a [NICHE] blog with a [VOICE] tone. Target audience: [AUDIENCE]. Write a complete, publish-ready blog post based on this outline: [PASTE YOUR OUTLINE HERE]. Follow these rules: use short paragraphs (2-3 sentences max), include subheadings for each section, write in second person ('you') to speak directly to the reader, avoid jargon unless explained, include one concrete example or anecdote per section, and end each section with a transition that pulls the reader forward. Word count target: [WORD COUNT].



	Pro Tip: Always review the draft in full before editing. Read for flow first, then polish the details.




[bookmark: _Toc228347883]3.4 — Headlines That Get Clicked
	✦  HEADLINE GENERATOR PROMPT

	Generate 15 headline variations for a blog post about '[TOPIC]' targeting [AUDIENCE]. Include: 3 how-to headlines, 3 list-based headlines (using numbers), 3 question headlines, 3 benefit-driven headlines, and 3 curiosity-gap headlines. My blog voice is [VOICE]. The primary keyword is [KEYWORD]. After the list, select the top 3 and explain the psychology behind why they work.



	Pro Tip: Use a tool like CoSchedule Headline Analyzer or Sharethrough to score your top headline choices before going live.




[bookmark: _Toc228347884]3.5 — Editing & Polish
	✦  EDITING PROMPT

	Edit the following blog post for my [NICHE] blog. My brand voice is [VOICE]. Please: (1) tighten any long or rambling sentences, (2) replace passive voice with active voice, (3) flag any jargon and suggest plain-language alternatives, (4) strengthen the opening hook if it is weak, (5) improve the conclusion call-to-action to be more specific and compelling, (6) add 2-3 transition sentences where the flow breaks. Do not change the core content — preserve my voice and perspective. Provide the edited version followed by a brief note on the main changes made. [PASTE POST HERE]



	Pro Tip: Never publish a first draft. Even a single editing pass through AI dramatically improves clarity.




[bookmark: _Toc228347885]3.6 — Conclusion & Call-to-Action
	✦  CTA PROMPT

	Write 3 different conclusions for a blog post about '[POST TOPIC]' on my blog [BLOG NAME]. The primary goal of this post is [GOAL: e.g. grow email list / sell a product / build community]. Each conclusion should: (1) summarise the key takeaway in 1-2 sentences, (2) include a specific, action-oriented call to action, (3) end with a memorable line that reinforces my brand voice of [VOICE]. Make each CTA a different type: one direct ask, one community question, one resource offer.



	Pro Tip: The best CTAs tell readers exactly what to do next and why it benefits them.








[bookmark: _Toc228347886]Chapter 4: SEO & Discoverability


	🔍  Help the right readers find you — without becoming a keyword robot



SEO is how strangers discover your blog. These prompts help you research keywords, write optimised content, and build authority — all while keeping your writing human and compelling.

[bookmark: _Toc228347887]4.1 — Keyword Research Strategy
	✦  KEYWORD RESEARCH PROMPT

	I run a blog about [NICHE] targeting [AUDIENCE]. My blog is [NEW/ESTABLISHED — describe your current traffic level]. Help me build a keyword strategy: (1) suggest 5 core 'pillar' keywords that define my niche, (2) for each pillar keyword, generate 8-10 long-tail variations that are more specific and easier to rank for, (3) identify keywords with clear commercial or high-engagement intent, (4) flag any seasonal keywords I should plan ahead for, (5) suggest how I should prioritise these keywords given my site's current authority level.



	Pro Tip: Start with long-tail keywords (3+ words). They are easier to rank for and attract readers who know exactly what they want.




[bookmark: _Toc228347888]4.2 — SEO-Optimised Post Title & Meta Description
	✦  SEO META PROMPT

	Write an SEO-optimised title and meta description for a blog post about '[TOPIC]'. Primary keyword: [KEYWORD]. Secondary keywords: [KEYWORDS]. Target audience: [AUDIENCE]. Requirements: Title must be under 60 characters, include the primary keyword naturally, and be compelling enough to earn a click. Meta description must be 150-160 characters, include the primary keyword, clearly state the benefit of reading the post, and include a soft call to action. Provide 3 options for each.



	Pro Tip: Your title and meta description are your ad copy — they determine whether someone clicks or scrolls past.




[bookmark: _Toc228347889]4.3 — Internal Linking Strategy
	✦  INTERNAL LINKING PROMPT

	I have written a new blog post about '[POST TOPIC]' for my blog covering [NICHE]. My existing posts cover these topics: [LIST 5-10 EXISTING POST TITLES OR TOPICS]. Suggest: (1) which existing posts I should link FROM in my new post and what anchor text to use, (2) which existing posts I should link TO from my new post as natural references, (3) how to phrase the internal link so it flows naturally within the text rather than feeling forced, (4) any cornerstone content I should create to serve as a hub for this topic cluster.



	Pro Tip: Internal linking is one of the highest-ROI SEO activities — it costs nothing and significantly improves rankings.




[bookmark: _Toc228347890]4.4 — Featured Snippet Optimisation
	✦  FEATURED SNIPPET PROMPT

	I want my blog post about '[TOPIC]' to win the Google featured snippet (position zero) for the query '[TARGET QUERY]'. Write a featured-snippet-optimised section that I can include in my post. Format options: (1) a concise 40-60 word paragraph answer, (2) a numbered step-by-step list (5-8 steps), (3) a comparison table. Choose the format most likely to win the snippet for this query type, justify your choice, and write the content.



	Pro Tip: Featured snippets dramatically increase click-through rate even on position 1 rankings. Target them intentionally.








[bookmark: _Toc228347891]Chapter 5: Social Media & Community Building


	🌍  Grow your tribe, spark conversations, and turn followers into true fans



A blog without community is just a library. These prompts help you show up consistently on social media, attract your ideal readers, and build the kind of engaged community that sustains a brand long-term.

[bookmark: _Toc228347892]5.1 — Instagram Captions
	✦  INSTAGRAM CAPTION PROMPT

	Write 3 Instagram captions for a post promoting my blog article titled '[POST TITLE]' on my [NICHE] blog. My audience is [AUDIENCE] and my brand voice is [VOICE]. Each caption should: be 100-150 words, open with a scroll-stopping first line, share one key insight or teaser from the post, include a specific call to action (e.g. 'link in bio', 'save this for later', 'drop a 🙋 if...'), and end with 5-8 relevant hashtags. Make each caption a different style: one storytelling, one educational, one conversational.



	Pro Tip: The first line of your caption is everything — Instagram shows only 1-2 lines before 'more'. Make every word count.




[bookmark: _Toc228347893]5.2 — LinkedIn Thought Leadership
	✦  LINKEDIN POST PROMPT

	Write a LinkedIn post for [YOUR NAME/BRAND] sharing insights from my blog post about '[TOPIC]'. My professional background: [BRIEF BIO]. Target LinkedIn audience: [PROFESSIONAL AUDIENCE]. The post should be 150-250 words, open with a bold or counterintuitive statement, share 3 practical insights or lessons from the blog post (without giving everything away), end with a thought-provoking question to drive comments, and include a subtle link invitation ('full breakdown on the blog — link in comments'). Tone: [PROFESSIONAL BUT ACCESSIBLE/VOICE].



	Pro Tip: LinkedIn rewards personal perspective over corporate-speak. Your opinion — backed by evidence — outperforms polished corporate content every time.




[bookmark: _Toc228347894]5.3 — Pinterest Pin Descriptions
	✦  PINTEREST DESCRIPTION PROMPT

	Write 3 Pinterest pin descriptions for a pin promoting my blog post titled '[POST TITLE]' about [TOPIC]. My Pinterest audience is [AUDIENCE]. Each description should be 100-300 characters, start with the primary keyword, describe the benefit of clicking through, include 2-3 relevant keywords woven naturally into the text, and end with a clear call to action. Make the descriptions feel helpful, not salesy.



	Pro Tip: Pinterest is a search engine, not a social network. Treat every pin description like a mini SEO exercise.




[bookmark: _Toc228347895]5.4 — Community Engagement Prompts
	✦  COMMUNITY ENGAGEMENT PROMPT

	I want to spark genuine conversation in my [NICHE] community (blog comments, Instagram, Facebook Group). Generate 15 engagement question ideas that: feel natural to my [VOICE] brand, invite personal stories or opinions (not just yes/no answers), relate to topics within my [LIST YOUR CONTENT PILLARS], and vary in style (reflective, playful, practical, aspirational). For each question, note the best platform to post it on.



	Pro Tip: Engagement is a habit, not a campaign. Post 2-3 conversation starters per week consistently.




[bookmark: _Toc228347896]5.5 — Email Newsletter
	✦  NEWSLETTER PROMPT

	Write a weekly email newsletter for my blog [BLOG NAME] in the [NICHE] space. This week I am sharing my new post titled '[POST TITLE]'. My subscribers are [AUDIENCE DESCRIPTION] and my brand voice is [VOICE]. Structure the newsletter as follows: (1) Personal opening — 2-3 sentences sharing something genuine from my week that connects to the post topic, (2) 'This Week on the Blog' — a compelling 3-4 sentence teaser that makes subscribers want to click, (3) 'Quick Tip' — one standalone actionable tip (unrelated to the post), (4) 'What I Am Loving' — a brief recommendation (book, tool, podcast, etc.), (5) Sign-off — warm and on-brand. Total length: 300-400 words.



	Pro Tip: Treat your newsletter like a letter to a friend, not a broadcast. Readers should feel like the only person receiving it.








[bookmark: _Toc228347897]Chapter 6: Monetisation & Brand Partnerships


	💛  Turn your expertise and audience into sustainable income streams



Monetisation is not about selling out — it is about creating so much value that people are excited to pay for more. These prompts help you develop products, pitch brands, and build income streams that align with your values.

[bookmark: _Toc228347898]6.1 — Digital Product Ideas
	✦  PRODUCT IDEATION PROMPT

	I run a blog called [BLOG NAME] about [NICHE] with an audience of [AUDIENCE DESCRIPTION]. I want to create my first (or next) digital product. My skills and expertise include [YOUR SKILLS]. My readers consistently ask me about [TOP READER QUESTIONS/PAIN POINTS]. Generate 10 digital product ideas suited to my audience and expertise. For each idea include: product type (e-book, course, template, guide, etc.), a working title, the primary problem it solves, the ideal price range, and a difficulty rating to create (Easy / Medium / Hard). Rank them by audience fit and revenue potential.



	Pro Tip: Your first product should solve the #1 question your readers ask you. It already has a proven demand.




[bookmark: _Toc228347899]6.2 — Brand Partnership Pitch
	✦  BRAND PITCH PROMPT

	Write a professional yet personable brand partnership pitch email on behalf of [YOUR NAME], blogger and content creator in the [NICHE] space. I am pitching to [BRAND NAME], a [DESCRIBE BRAND]. My blog stats: [MONTHLY VISITORS / EMAIL SUBSCRIBERS / SOCIAL FOLLOWING]. My audience: [AUDIENCE DEMOGRAPHICS]. What I am proposing: [TYPE OF COLLABORATION — sponsored post, social campaign, ambassador role, etc.]. The email should: be under 250 words, open with a genuine connection to the brand, clearly articulate my audience fit, outline the proposed collaboration concisely, include a specific next step, and close warmly. Avoid sounding generic or desperate.



	Pro Tip: Personalise every pitch. Brands can tell immediately when an email was sent to 50 companies unchanged.




[bookmark: _Toc228347900]6.3 — Sales Page Copy
	✦  SALES PAGE PROMPT

	Write sales page copy for my digital product: [PRODUCT NAME]. Product type: [TYPE]. Price: [PRICE]. Target buyer: [AUDIENCE]. The main problem it solves: [PROBLEM]. What is included: [LIST KEY COMPONENTS]. Results or transformation the buyer can expect: [OUTCOME]. Structure the sales page as: (1) Hero headline + sub-headline, (2) Empathy paragraph ('I know how it feels when...'), (3) Product introduction, (4) What is inside (bullet list), (5) Who it is for / Who it is NOT for, (6) FAQ (3-5 questions), (7) Final CTA with urgency or bonus. Brand voice: [VOICE].



	Pro Tip: The best sales copy does not sell — it helps the right person self-select. Be honest about who the product is (and is not) for.




[bookmark: _Toc228347901]6.4 — Media Kit Narrative
	✦  MEDIA KIT PROMPT

	Write the narrative sections for my blogger media kit. My details: Name: [NAME]. Blog: [BLOG NAME]. Niche: [NICHE]. Mission: [ONE SENTENCE MISSION]. Monthly stats: [STATS]. Audience: [AUDIENCE DEMOGRAPHICS]. Past collaborations: [LIST IF ANY, or 'this will be my first']. Write: (1) an 'About Me' section (80 words, first person, warm and credible), (2) an 'About My Audience' section (60 words, third person, data-led), (3) a 'What I Offer' section listing collaboration types (4-5 options), (4) a 'Why Work With Me' section (50 words, confident but not arrogant).



	Pro Tip: Your media kit should feel as polished as a boutique agency proposal. Design matters as much as the copy.








[bookmark: _Toc228347902]Chapter 7: Analytics, Review & Growth


	📈  Use data as a compass, not a crutch — grow with intention



The blogs that last are the ones that learn. These prompts help you interpret your data, identify what is working, and make strategic decisions to grow your blog and brand sustainably.

[bookmark: _Toc228347903]7.1 — Monthly Content Audit
	✦  CONTENT AUDIT PROMPT

	I am doing a monthly review of my blog [BLOG NAME] in the [NICHE] space. Here are my top 5 performing posts this month (by traffic/engagement): [LIST TITLES AND KEY METRICS]. Here are my 3 lowest-performing posts: [LIST]. Please help me: (1) identify patterns in what is performing well (topic, format, title style, length), (2) suggest specific actions to improve each underperforming post (update, better title, add internal links, etc.), (3) recommend 3 new post ideas based on what is working, (4) identify one quick-win action I can take in the next 7 days to increase traffic.



	Pro Tip: A content audit once a month is worth more than 10 new posts. Optimising existing content is the fastest growth lever.




[bookmark: _Toc228347904]7.2 — Growth Strategy Review
	✦  GROWTH REVIEW PROMPT

	I am [MONTHS/YEARS] into blogging about [NICHE]. My current stats: monthly visitors [NUMBER], email subscribers [NUMBER], social following [PLATFORM + NUMBER]. My growth goal for the next 6 months is [SPECIFIC GOAL]. The traffic channels currently working for me are [LIST CHANNELS]. The channels I have not tried yet: [LIST]. Help me build a focused 90-day growth plan with: (1) the top 2-3 priorities I should focus on (not 10 things), (2) one new traffic channel worth testing and how to start, (3) a realistic weekly time investment for each activity, (4) one thing I should stop doing to free up capacity.



	Pro Tip: Growth is not about doing more — it is about doing fewer things, much better. Ruthlessly prioritise.




[bookmark: _Toc228347905]7.3 — Email List Growth Strategies
	✦  LIST GROWTH PROMPT

	My blog is in the [NICHE] space and I want to grow my email list from [CURRENT SIZE] to [GOAL] in the next [TIMEFRAME]. My current email opt-in offer is [DESCRIBE FREEBIE OR 'I do not have one yet']. Suggest: (1) 5 high-converting lead magnet ideas specifically for my niche and audience ([AUDIENCE]), (2) the best placement for opt-in forms on a blog (be specific — not just 'header and footer'), (3) 3 content upgrade ideas I could attach to my top 3 posts, (4) one unconventional list-building strategy rarely used in the [NICHE] space.



	Pro Tip: Your email list is the only asset you own. Social media platforms change algorithms and disappear — your list is forever.








[bookmark: _Toc228347906]Quick Reference: Prompt Cheat Sheet


	⚡  Your at-a-glance guide to finding the right prompt for any task



Use this table when you need a prompt fast. Each row maps a common blogging task to the exact prompt name and chapter to find it in.

	Category
	Prompts to Use

	Brand
	▸ Niche Clarity (Ch. 1.1)
▸ Audience Persona (Ch. 1.2)
▸ Brand Voice Guide (Ch. 1.3)
▸ Unique Value Proposition (Ch. 1.4)

	Strategy
	▸ Content Pillars (Ch. 2.1)
▸ Editorial Calendar (Ch. 2.2)
▸ Content Mix (Ch. 2.3)
▸ Repurposing Plan (Ch. 2.5)

	Writing
	▸ Post Outline (Ch. 3.1)
▸ Hook Generator (Ch. 3.2)
▸ Full Post Draft (Ch. 3.3)
▸ Headlines (Ch. 3.4)
▸ Editing (Ch. 3.5)

	SEO
	▸ Keyword Strategy (Ch. 4.1)
▸ SEO Meta (Ch. 4.2)
▸ Internal Linking (Ch. 4.3)
▸ Featured Snippets (Ch. 4.4)

	Social
	▸ Instagram Caption (Ch. 5.1)
▸ LinkedIn Post (Ch. 5.2)
▸ Pinterest (Ch. 5.3)
▸ Newsletter (Ch. 5.5)

	Monetise
	▸ Product Ideas (Ch. 6.1)
▸ Brand Pitch (Ch. 6.2)
▸ Sales Page (Ch. 6.3)
▸ Media Kit (Ch. 6.4)

	Growth
	▸ Content Audit (Ch. 7.1)
▸ Growth Review (Ch. 7.2)
▸ List Growth (Ch. 7.3)



Remember: the best prompt is one you customise with your specific details. The more context you give the AI, the more useful the output.
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A final word
AI is a remarkable co-creator — but it works best when you bring the humanity.
Your stories, opinions, and lived experience are what no AI can replicate. Use these prompts to do the heavy lifting — then pour your voice, your passion, and your perspective into every word you publish.
Now go build something brilliant.
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